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Thank you for being part of the Y’s community campaign! I look forward to meeting you and working 

together to reach our goals!  

 

Your participation helps the Y provide important resources to families and individuals who need them 

but do not have the funds to access them. We believe being a part of this community means supporting 

each other and making it a better place for everyone.  

 

Our Annual Campaign achieves this, thanks to our dedicated volunteers like you! All of the funds raised 

go directly to helping families-in-need to help them participate in healthy programs and activities at the 

YMCA. Without you, we would not be able to have such a positive impact in our community.  

Thanks again for being part of our 2024 Y Community Campaign! 

 

Gratefully yours,  

Mike Ballinger 

Community Campaign Chair 
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  awareness and funds for the Y’s financial assistance program. 
 

  the participation of hundreds of children and families in Y membership, 
programs, wellness initiatives, and services.  
 

  the Y to provide financial assistance to anyone who would not be able to 
otherwise pay.  

 
 

 

 

All kids deserve the opportunity to discover who they are and what they can achieve, under the 

guidance of caring adults who believe in their potential. We see every interaction with young people as 

an opportunity for learning and development—all grounded in the Y’s core values of caring, honesty, 

respect and responsibility.  

We help people and families build and maintain healthy habits for spirit, mind and body in their 

everyday lives. By helping kids, adults, families and seniors from all walks of life improve their health and 

well-being, we build a stronger community. 

With our doors open to all, we bring together people from all backgrounds, to support those in need. 

We take on the most urgent needs in our community and inspire a spirit of service in return. Our 

members, volunteers, supporters and staff demonstrate the power of what we can achieve by giving 

back together. 
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January 31 

 
 

 
6:00pm 

 
Redlands YMCA 
Lossett Room( 

upstairs) 
 

February 7 
 

6:00pm 
 

Martha Green’s 

 
 February 21 

 
6:00pm 

 
 Martha Green’s 

 
March 6 

 
6:00pm 

 
TBA 
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 The most important thing a campaigner can do to be successful is to make their own gift first. It is much 
easier to ask other’s to give to a cause you have also given to. 

Be familiar with how the YMCA is using the campaign funds. Be able to interpret the campaign and the 
need for it.  
 

These sessions are designed to help campaigners feel comfortable asking staff to support the YMCA. In 
addition, we will provide you with the tools to be successful. 

Campaigner trainings, the kickoff -party, report meetings and victory events are great opportunities to 
meet other campaigners, learn more about Y programs, and create a sense of team work among our 
volunteer community! 

 

What concerns do they have about the community or youth? What interests do they have? Include 
information on programs that your donor might consider giving to. Know your donor’s past giving to the 
Y. Plan how much you will ask them to give or increase their previous pledge amount. 

Tell the value of the YMCA programs. Use stories of individuals to demonstrate community needs. Then 
relate the prospect’s contribution as creating specific opportunities. By appealing to the self-interest of 
the donor, a campaigner is more likely to secure a favorable response when asking for a contribution 
 

Turn them in! Pledge cards should be treated like gold they are critical and valuable to the campaign.  
Experience shows that only one in 100 who says, “Leave the card; I’ll mail it in”, ever does. If you cannot 
get a decision on the first visit, take the card with you when you leave.  The pledge card is critical to the 
campaign operation. Every effort is made to ensure there is only one card per prospect to protect the 
prospect from being called more than once. Campaigners may request a certain person’s but need to 
clear the name first. There are 2 different pledge cards that can be used to securing a donation. If a 
donor has given previously, a pre-populated pledge card will be produced and given to the campaigner 
assigned to that donor.

Staff Campaign Calendar  
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The pledge card is critical to the campaign 
operation. The information printed on pledge cards 
is used to recognize donors, send thank you notes, 
and mail tax receipts at the end of the year. All 
donors have until December 31, 2024 to pay off 
their pledge.  
 

1. Print the donor’s complete name, address, phone 
number, and email address. 
 
2. Print your name on the campaigner’s name line 
so the gift will be credited to you and your team. 
 
3. Indicate the donor’s wishes to be recognized in 
printed material by filling in the “Donor 
Recognition” section. 
 
4. Get their signature. The signature emphasizes the 
commitment.  
 
5. Please keep their donation amount and personal 
information confidential. Do not show the pledge to 
others.   
 
 
 

 

During the campaign, reports are published once a 

week. Please turn in your completed pledge cards 

promptly so your work will be reflected on the 

weekly reports. Turn in pledge cards to your Team 

Assistant.   
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Last year, campaigners, volunteers and members, including many of you who are joining us 

again this year, helped raise awareness about our Annual Campaign through outreach and 

sharing personal Y stories. Through those efforts we were able to raise more than $413,000.  

 

Each year, hundreds of people come together across the East Valley to support the Y, and to 
raise funds for individuals and families in need so that they may participate in Y programs. All 
donations no matter the amount provide outreach and scholarships to support our youth, 
seniors and families of all types. 
 

 
The YMCA is a place where everyone is welcome regardless of race, age, religion or financial 
standing. The Annual Campaign raises funds for families who can’t otherwise fully afford YMCA 
programs and services. It focuses specifically on providing children and teens with safe outlets, 
positive role models and opportunities to achieve their full potential. 
 

Campaign contributions are invested in people. Money raised is used to support programs and 
services for children, teens, adults and families in your community. 

 
The YMCA of the East Valley is a 501(c)(3) tax-exempt organization and a philanthropic 
organizations in the community, dedicated to helping children and families live healthier and 
more productive lives in spirit, mind and body. 
 

 
______________________________________________________________________________ 

 
 

______________________________________________________________________________ 
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Advocating for the Y’s cause and raising funds for our programs can unlock some 

fun Y items. During Report Meetings and our Victory Celebration, we’ll award our 

Quota Busters with a special token of appreciation for their advocacy and 

support.  

 

 

Want to win bigger awards? We give great prizes away for our MVP Campaigner, 

Rookie of the Year, Veteran Campaigner with Most Dollars Raised, and more!  
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Now you can easily fundraise virtually with a simple donation form and a 

personalized fundraising page. As you learned from the training meeting face-to-

face is most effective when asking for a gift.  

  

Text YIGIVE to 71777  
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This will send you a link on your phone to support the annual campaign by 

donating or becoming a fundraiser.  

https://app.mobilecause.com/vf/YIGIVE 

To utilize Mobile Cause to its full advantage, you’ll need to click on ‘Become a Fundraiser’. It’s a 

simple form that will take less than a minute to complete. Once you finish inputting your 

information, Mobile Cause will create your own fundraiser page that you can share with friends 

and family or on social media.  

 Your fundraising page will only reflect donations made on Mobile Cause. Donors 

that write checks, submit pledges, or pay in cash will not be reflected on your fundraiser page.  

 

After completing the online form, you can personalize your page and get sharing! The whole 

process should only take a few minutes!  

 

https://app.mobilecause.com/vf/YIGIVE
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After personalizing your page share it on social media or text it with your code to friends. 

 

Got any Mobile Cause questions? Feel free to connect with your staff assistant, this the person 

that recruited you to help with campaign.  
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As a thank you to all our fundraisers at our Victory we will be raffle multiple gift 

baskets. Raffle tickets will be awarded to our fundraisers that participate and help 

each team reach the finish line before our Victory Celebration. 

 

 

For each campaign event you attend: Kickoff, each report meeting, and Victory 

When you give a gift and give a gift 

For meeting your quota of $600 in gifts/pledges 

 

For double quota busters of $1200 or more in gifts/pledges 

For triple quota busters of $1200 or more in gifts/pledges 

 


